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Revision Summary
A Initail concepts of Branding Design along the theme of Latin American

B Acting on clients first comments from Concept Pack A

Acting on clients comments from Concept Pack B

Further developed logo with the options on in between words devisions styles

Woking on the deisgns for the business cards, naprkings, etc.

Designs for food packaging, new designs for the logo and business cards

Further logo development, finalising business card and food packaging design

Refining final design ideas
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T A K I N G  T H E  L O G O  F U R T H E R 2C H E C K L I S T :  F O R  B R A N D I N G  D E S I G N  P A C K

BRANDING DESIGN PACK CHECKLIST: 

- Logo Design 
- Symbol Design 
- Research and Development
- Concept Boards
- Cup Design 
- Loyalty Cards Design
- Business Card Design
- Packaging Design
- Napkin Design 
- Coffee Board Design 



3L A N D M A R K S :  C O N C E P T  B O A R D



4F O N T  T Y P E :  C O N C E P T  B O A R D

MAS
F O N T  T Y P E :  S W S I M P ,  R E G U L A R

MAS
F O N T  T Y P E :  A C  M O U N T A I N ,  R E G U L A R

MAS
F O N T  T Y P E :  B I T T E R S W E E T  N F ,  R E G U L A R

MAS
F O N T  T Y P E :  P A R K  L A N E  N F ,  R E G U L A R

MAS
F O N T  T Y P E :  M A R Q U E E  M O O N ,  R E G U L A R

MAS
F O N T  T Y P E :  C O P A S E T I C  N F ,  R E G U L A R



5L A T I N  A M E R I C A N :  C O L O U R  C O N C E P T  B O A R D

C O L O U R  M E A N I N G
D A R K  G R E E N  I S  A S S O C I A T E D  W I T H  A M B I T I O N ,  G R E E D  A N D  J E A L O U S Y .  Y E L L O W - G R E E N  C A N  I N D I C A T E  S I C K N E S S ,  C O W A R D I C E ,  D I S C O R D 
A N D  J E A L O U S Y .  A Q U A  I S  A S S O C I A T E D  W I T H  E M O T I O N A L  H E A L I N G  A N D  P R O T E C T I O N .  O L I V E  G R E E N  I S  T H E  T R A D I T I O N A L  C O L O U R  O F 

P E A C E .

L I G H T  B L U E  I S  A S S O C I A T E D  W I T H  H E A L T H ,  H E A L I N G ,  T R A N Q U I L I T Y ,  U N D E R S T A N D I N G  A N D  S O F T N E S S .  D A R K  B L U E  R E P R E S E N T S 
K N O W L E D G E ,  P O W E R ,  I N T E G R I T Y  A N D  S E R I O U S N E S S .

B L U E G R E E N M U L T I



6F U R T H E R  C O L O U R  M E A N I N G S

A B O V E  S H O W S  F U R T H E R  M E A N I N G S  A N D  U N D E R S T A N D I N G  O F  T H E  P E R C E P T I O N  O F  A  B R A N D  T H R O U G H  C O L O U R S . 



7I N S P I R I N G  L O G O S :  C O N C E P T  B O A R D



8S I M P L E  S H A P E :  C O N C E P T  B O A R D



9M A S  L O G O :  E X P E R I M E N T  1

I N S P I R A T I O N



10E X P E R I M E N T  1 :  T A K E N  F U R T H E R



11M A S  L O G O  E X P E R I M E N T  1 :  M O C K - U P S



12M A S  L O G O :  E X P E R I M E N T  2

I N S P I R A T I O N



13M A S  L O G O  E X P E R I M E N T  2 :  M O C K - U P S



14M A S  L O G O :  E X P E R I M E N T  3

I N S P I R A T I O N



15M A S  L O G O :  E X P E R I M E N T  4

I N S P I R A T I O N



16M A S  L O G O :  E X P E R I M E N T  5

I N S P I R A T I O N



17E X P E R I M E N T  5 :  T A K E N  F U R T H E R

I N S P I R A T I O N



18
E X P E R I M E N T  5 :  T A K E N  F U R T H E R

O R N A G E  B A C K G R O U N D



T A K I N G  T H E  L O G O  F U R T H E R 19

B L U E  B A C K G R O U N D



T A K I N G  T H E  L O G O  F U R T H E R 20

F O N T  T Y P E :  M A R Q U E E  M O O N ,  R E G U L A R F O N T  T Y P E :  C O P A S E T I C  N F ,  R E G U L A R



T A K I N G  T H E  L O G O  F U R T H E R 21

C O L O U R :  E A S T E R N  S P I C E  1C O L O U R :  E A S T E R N  S P I C E  2C O L O U R :  M O R O C C A N  S A N D S  1C O L O U R :  H A R V E S T  F R U I T S  1

B A C K G R O U N D  &  T E X T  C O L O U R S



M O U N T A I N  A S  A N  ' A ' 22



23C I R C L E  L O G O



T A K I N G  T H E  L O G O  F U R T H E R 24F U R T H E R  D E V E L O P E D  L O G O

R E P L A C E D :  H E A L T H Y  E A T I N G  O R G A N I C  F O O D 
W I T H :  H E A L T H Y ,  F R E S H  O R G A N I C



T A K I N G  T H E  L O G O  F U R T H E R 25O P T I O N S  F O R  I N - B E T W E E N  W O R D S  D E V I S I O N

D U L U X ,  M O R O C C A N  S A N D S  1

D A S H E S  I N  B E T W E E N  T H E  W O R D S D O T S  I N  B E T W E E N  T H E  W O R D S S U N S  I N  B E T W E E N  T H E  W O R D S



26C O N F I R M E D  L O G O



T A K I N G  T H E  L O G O  F U R T H E R 27C I R C L E :  M O C K  U P S



T A K I N G  T H E  L O G O  F U R T H E R 28F U R T H E R  U P D A T E D  L O G O

* Text ORGANIC COFFEE is bigger 
than HEALTHY FOOD, so the sun/
dot is not in the middle/close to the 

middle of the logo background. 
As a solution to this HEALTHY word 

can be changed to something like 
DELICIOUS.

Please see page 29. 



T A K I N G  T H E  L O G O  F U R T H E R 29L O Y A L T Y / B U S I N E S S  C A R D S : C O N C E P T  B O A R D S 

Space for stamps or scan to be able to collect rewards over repeat visits to the cafe

Use of brands colours

Doodle style drawings



T A K I N G  T H E  L O G O  F U R T H E R 30B U S I N E S S  C A R D S  D E S I G N
*Please note, all of the information will be changed ones its known

- When people get coffee they can get 
a 'coffee stamp'. When they collect 8 
stamps, a complimentary free coffee 
can be recieved.

+920 0000 1200

777 Seventh Avenue, 
London, L15 8LT

www.mas.co.uk

hellomas@gmail.com

Fo
llo

w
 u

s f
or

 m
or

e:

FREE 
COFFEE



T A K I N G  T H E  L O G O  F U R T H E R 31B U S I N E S S  C A R D  M O C K - U P S  2
* Different bottom line wording



T A K I N G  T H E  L O G O  F U R T H E R 32B U S I N E S S  C A R D  M O C K - U P S



T A K I N G  T H E  L O G O  F U R T H E R 33

COFFEECOLD DRINKS SPECIALITIES

TEA

FLAT WHITE
LATTE
LONG BLACK
SHORT BLACK 
CAPPUCINO
MOCHA
MACCHIATO
PICCOLO
HOT CHOCOLATE
AFFOGATO
ICED COFFEE

ICED TEA
GOYA NECTARS

CHAPLAIN
(double espresso, vanilla + milk over ice)

SHOT IN THE DARK
(espresso, chocolate + whipped cream)

MILKSHAKES
(strawberry, banana, vanilla, chocolate)

SMOOTHIES
(strawberry, banana, vanilla, chocolate)

PROTEIN SHAKE
(strawberry, banana, vanilla, chocolate)

FRESHLY SQUEEZED
JUICES

CHAI LATTE

MINERAL WATER
LEMONADE

CHOCOLATE SITCH
(espresso, chocolate +milk blend with ice)

STEAMER
(steamed milk with any flavor or honey)

CARAMEL CASCATA
(double espresso, caramel + milk)

TERRAPIN
(double espresso, steamed milk, choco
late, hazelnut, caramel + whiped cream)

BLACK
GREEN
WHITE
OBLONG
HERBAL
FRUITY

£...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £... £...           £...     £...

£...           £...     £...

£...           £...     £...
£...           £...     

£...           £...     

£...           £...     

£...           £...     £...

£...           £...     £...£...           £...     £...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £...£...           £...     

£...           £...     
£...           £...     
£...           £...     

£...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £...

£...           £...     £...£...           £...    

£...           £...     £...

£...           £...     £...

£...           £...     £...

DRINK IN         8oz         12ozDRINK IN         TAKE OUT DRINK IN         8oz         12oz

DRINK IN         8oz         12ozCAN HELP YOU 
LIVE LONGER

HELPS TO REDUCE 
DEPRESSION

LOWERS RISK OF 
TYPE 2 DIABETES

REDUCES 
PAIN

HELPS TO 
BURN FAT

IMPROVES PHYSICAL 
PERFORMANCE

C O F F E E  B O A R D S  D E S I G N S
*Please note, all of the information will be changed ones the menu is known.

Upsycled, white washed wood with 
engraved (black colour) menu writing

Artist to create a MAS style image 
with the coffee health behifits

Beautifully rustic style with eco 
friendly feel to it would fit the 

interior nicely

Tiled wall at the back of the 
menu boards



T A K I N G  T H E  L O G O  F U R T H E R 34P A P E R  N A P K I N S  D E S I G N  I D E A



T A K I N G  T H E  L O G O  F U R T H E R 35C U P  D E S I G N  I D E A



T A K I N G  T H E  L O G O  F U R T H E R 36J U I C E  B O T T L E  B R A N D  D E S I G N



T A K I N G  T H E  L O G O  F U R T H E R 37P A C K A G I N G  D E S I G N
*Ingridients information, food description to be addded when the menu is known 



T A K I N G  T H E  L O G O  F U R T H E R 38P A C K A G I N G  D E S I G N  -  S A L A D  B O X E S
*Ingridients information, food description to be addded when the menu is known 



T A K I N G  T H E  L O G O  F U R T H E R 39P A C K A G I N G  D E S I G N  -  P A S T R I E S  B A G S



T A K I N G  T H E  L O G O  F U R T H E R 40F O O D  L A B E L S  C O N C E P T  B O A R D



T A K I N G  T H E  L O G O  F U R T H E R 41I D E A S  A B O U T  C U P S  P E R S O N A L I S A T I O N S


